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1. ABOUT THIS REPORT

REPORTING PERI(
Natural year 2024 (1st January 2024 to 31st December 2024).

DATE OF PUBLICATIC

April 2025

DOCUMENT FORMA

PDF and printed version

REPORT SCOPE AND BOUNDA

Thisreport coversall ZANINlowned manufacturingfacilities and
offices All data included in the report is global data unless
otherwisespecified

Sincethe factoryin Turkeyis operatedexternally,its operationsare
not includedin the report data

REFERENCE GUIDELIN

Further information regarding this report can be obtained by
contactingZANINCorporateQuality& EnvironmenDepartment
Contactusat www.zaninicom.
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http://www.zanini.com/

2. LETTER FROM THE CHAIR)4

For almost 60 years, ZANINI has
developedits activity in a constant
attempt to be a referencewithin its
segment niche, based in its
innovation capacity, in a constant
effort to be proactiveand respectful
in businessenvironmentaland social
issues

ZANINIkontributesto safetyand the
environmentwith new productssuch
asradomesandaerowheelcovers

We are readyto facethe changedakingplacein the AutomotiveSector ConnectivitySelf
drivingvehicle Electrificatiorand Digitalizatiorare conceptsthat we havefully integratedin
ZANINI

Our company is a global company,we believe in our responsibilityto improve the
communitieswe livein, andwherewe developour work.

We considerthat the necessaryechnologicakvolutionand competitivenessmustadvance
togetherwith socialandenvironmentaimprovementbasedon the three basicprinciplesof
our sustainabilitystrategy CircularitySociaResponsibilitand Economimutcome

Our SocialResponsibilityis a real commitmentwith our employees,our customers,our
suppliers, our communities and our shareholders,to act ethically, responsibly and
transparentlyjn all our operations

Aware that our actionsto satisfya 2 O A Qiifedt@éeds, do have present and future
impacts,we striveto considerthe needsof presentandfuture generations

Thereis muchto do in & 2 R Is@i@ and environmentalchallengeswhich can only be
solvedwith the true beliefthat we, and future generationscanlive in a sustainablavorld.
In ZANINIywe are committedto work for a faireranda better world.

Jordi Torras
Chairman of ZANINI

A ZANINI Empowering auto brands to lead
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ZANINIlis a family-owned 60-year successstory, with the
bestyet to come

Originallyspecializingn wheel coversfor the automotive industry, ZANINI
hasgrownto 1,800 employeessupplying88 million Wheel Trimunits a year
to almost every automakerin the world. ¢ K | 1 i & of every wheel
producedon the planet
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ZANINI | HISTORY

Yet, (i K I dnl@@art of the story. %! b L lielLf@ dnnovation has been the
principal axis to continue being an automotive industry standard for plastic
interior and exterior decorativeand functionaltrim. ZANINIis one of the few
supplierswho cancombineglobalreachandfull servicesupplywith production
plantson three continentsc in Spain Francetaly, CzectRepubliclUSAMexico,
Brazil,ChinaandIndia Bybeingglobalwith our operationalexcellencewe can
better help customerscreateworld leadingbrands

%! b LHebdQuartersare locatedin Paretsdel Valles(Barcelonag Spain),and
the companyhasofficesin 5 different countriesand12 productionplants
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To ensurethe continuingsuccesof its customers,ZANINIis today taking the
lead in new areasthat are becomingincreasinglyimportant for leadingauto
brands ¢ safety, autonomousdriving and sensorization ZANINIis using its
expertiseand innovation capacity,to developnew productssuchas radomes
anddecorativelight andsensorintegrationto namea few.

We do all this becausdan our world succesfiasonly one meaningg the success
of our customers

ZANINI Empoweringauto brandsto lead

A ZANINI Empowering auto brands to lead

Auto exour



Confidentiality: Restricted

Strategic Priorities. An innovation first company.

Zanini works closely with OEM's to create cost-effective and innovative
solutions that help auto manufacturers stand out in the marketplace.
We empower auto brands to lead.

INNOVATION FIRST

OPERATIONAL
EXCELLENCE

GLOBAL FOOTPRINT

¢A3ZANINI Empowering auto brands to lead



ANINI|OUR STRATEGIC PRIORI

VISION To be a trusted global partner in the Wheel Trim and Electromagnetic
Transparency Backlightinggegmentsfosteringthe innovationapproachto offer the best
competitivesolutionfor its globalautomotive customers keepingfinancialsustainability
andassurindongterm developmenfor our employees

Not only do we produce Wheel, Bodyand Interior Trim (WBIT)for virtually all of the
g 2 NJe&ddgcar manufacturersg S QehidStantlyfinding new waysto add real value
to our O dza U 2 fdhds@daptingat a fast pace our productsto the new market
trends, like the applicationgo Electromagnetidransparency BacklightindETB) Our
plasticmolding, decorationand metallizationfinishescontinueto setthe standardfor
the automotiveindustry,todayandtomorrow.

Constantlyinnovation,we are a 60-yearold familyxowned companywith our bestyears
aheadof us

We work closeto the OEMdo createprofitableandinnovativesolutionswhichwill help
the carmanufacturerutstandin the market

Ll y kuftvedsdasedon the followingvalues

Excellence
Accountability
Teamwork
Leadership

< <<

Ournewstrategicplan202520284 9 Y LJ2 ¢ARiteBrahdso[ S I cBrisolidatedboth
product lines WBIT (Wheel, Body & Interior Trim) and ETB (Electromagnetic,
Transparenc¥ Backlightingand getsdeeperin the developmentof eachone of them.
Maintainingour strategicaxes Innovation,Globalizationand OperativeExcellenceywe
expectto consolidateour leadershipn WheelTrimsand PremiumRadomes

Ourambitionis to becomea strategicsupplierfor those car manufacturerfOEMs)who

are searchingfor advancedsolutionscombiningstyle and function, being an essential
part to strengthentheir own brandsa ! dzd 2 MirgniitHatdekesstyle and function to

thenextt S@STt ¢

We are proud of our companyfor the achievedchallengesfor the trust our customers
have on us to develop each time more innovative and sophisticatedproducts, for

countingwith the talent that makesus be leaders,for beingpart of a team with such
enthusiasmin what we do, for our evergreater diversity, and for the prestige and

recognitionwe havereachedn the automotivesectorandthe premiumbrands

A ZANINI Empowering auto brands to lead
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ZANINIRECOGNITION AND AWAF

... ZANINEpila
# V  ZANINI Best Technical Kaideternal Award
¢
2024
ol
I ZANINI México:
V  GM 2023 Supplier Quality Excellence Award
V 2024 Best Quick Kaizen 2024 internal Award
A ZANINI Empowering auto brands to lead

AuTo orour



Confidentiality. Restricted

Product lines

Market leader through innovation.

Not only do we produce Wheel, Body and Interior Trim (WBIT), we're constantly
finding new ways to add real value to our customer’s brands adapting rapidly
our products to the new market trends such as Electromagnetic Transparency &

Backlighting applications (ETB)

Autonomous driving

Decorative lighting

Electromagnetic Transparency
& Backlighting

Wheel , Body & Interior Trim @

Electrification

A ZANINI Empowering auto brands to lead
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Wheel, Body &

Interior Trim
Wheel Trim | Wheel Covers

A ZANINI Empowering auto brands to lead
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Wheel, Body &
Interior Trim

Wheel Trim | Centre & Button Caps

A ZANINI Empowering auto brands to lead
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Wheel, Body &
Interior Trim

Wheel Trim | Wheel Inserts

A ZANINI Empowering auto brands to lead
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Wheel, Body &

Interior Trim
Wheel Trim | Aero Covers

A ZANINI Empowering auto brands to lead
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Wheel, Body &

Interior Trim Body & Interior Trim |

Hoodstrip & Door Handle

—@— ———
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Wheel, Body &
Interior Trim

Body & Interior Trim | Radiator Grill

A ZANINI Empowering auto brands to lead
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Wheel, Body &

Interior Trim
Body & Interior Trim | Pedestrian Airbag

A ZANINI Empowering auto brands to lead
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Wheel, Body &

Interior frim Body & Interior Trim |

Fuel flaps / Charge ports

A ZANINI Empowering auto brands to lead
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Wheel, Body &

Interior Trim Body & Interior Trim |
Branded Emblems
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Electromagnetic Transparency

& Backlighting
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Electromagnetic Transparency

& Backlighting Radomes

Radar Sensor Integration capabilities

Zanini has a highly trained group of engineers in various disciplines
for “Premium Radome” design and manufacturing. Comprising
plastic part design, electromagnetics, advanced coatings,
computerized fluid dynamics, electronics, light quide.

We excel in sophisticated precision plastic part design combining
metallic looking finishes based in our proprietary Sputtering
technology.

All the above with a high electromagnetic transparency in the
W band utilized by the automotive radar sensors.

Electromagnetic Full wave simulations

¢ Simulations to optimize radome
transparency

State-of-the-art software packages to constitute our virtual
lab capable of simulating: Molding, Heat transfer systems, Fluid
dynamics (CFD), Mechanical Performance, Electromagnetics,
Appearance, Light quide performance. To mention the most
relevant.

Our Premium Radomes include heating systems and
illumination and innovation activities have as main priority the
application of the latest technologies to adapt our Radomes to
the new and ever-increasing market demands and requirements.

Thermal CAE simulations
|

Simulations are used to validate the heating
performance of the radome

¢AZANINI Empowering auto brands to lead
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Electromagnetic Transparency

& Backlighting Radomes

Zanini has developed more than 50 premitadomes including
heating and backlit features

A ZANINI Empowering auto brands to lead
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Electromagnetic Transparency

& Backlighting

Radomes

Zanini has also developed radar covers with heating

A ZANINI Empowering auto brands to lead
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Electromagnetic Transparency

& Backlighting Night/Day effect &
Capacitive Sensors

A ZANINI Empowering auto brands to lead
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Capabilities
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Production

Capabilities Key Processes

PVD SPUTTERING

¢AZANINI Empowering auto brands to lead
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Production

Capabilities

Moulding

+ Plastic injection (1K, 2K, 3K)
- Plastic injection with heat and cool
- Gas injection

- Bi-injection

- IMD (in-molding decoration)
« FIM (Film Insert Molding)

¢A3ZANINI Empowering auto brands to lead
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Production

Capabilities

Decorative Finish

- ZANICHROME (PVD Sputtering)
- Electro chrome plating

- Metallic look painting (2-3 coats)
» Aluminum overlays

- Silk screen

- Pad printing

- Multi-color trim

- Body color painting (3 coats)

- Soft touch painting

- Coating on metal surfaces
+ Hot stamping

A ZANINI Empowering auto brands to lead
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Production
Capabilities

Assembly operations

- Gluing

- Snap joint

- Crimping

- Ultrasonic welding

- Mirror welding

- Heat welding

- Laser welding

» Mechanical assembly

¢A3ZANINI Empowering auto brands to lead
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Other

Capabilities 7 nichrome®

Zanichrome® is a new technology developed by ZANINI.
Allows electromagnetic transparency and backlighting

Generates a great world of possibilities for metallic
colors and textures.

Relies on the optimal combination of PVD sputtering
and the application of UV curable coatings capable of
producing metallic finishes

Provides a 100% corrosion free and environmental
friendly decoration for automotive plastic parts.

¢AZANINI Empowering auto brands to lead
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Production

Capabilities Testing Laboratories

ZANINI's Central Labs (Spain, USA and China) are
homologated and certified by the OEM’s. (PSA-ASSUREX,
Renault-Self Agreement, FORD, etc.).

Furthermore all Zanini production plants have their own
internal laboratory.

ZANINI has the resources to carry out validation tests for all
types of products.

A ZANINI Empowering auto brands to lead
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Production

Capabilities

Coatings Production

ZANINI produces its own paint
in-house Zanidur®, which allows
for improved flexibility and faster
response time as it relates to color
adjustments.

A ZANINI Empowering auto brands to lead
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Engineering &

Innovation

Engineering

ZANINI is a development partner for all OEMs
allowing them to benefit from our:

Sophisticated knowledge management system.

Dynamic development workflow.

Virtual lab and its parts simulations.

Ability to design in the brand style of each individual OEM.
Expert multi-cultural team.

Agile project management

—

A ZANINI Empowering auto brands to lead
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Engineering &

Innovation .
Innovation

ZANINI has been a pioneer in innovation management
systems since 1999. This commitment has:

Strengthened a culture of innovation within the company.

Helped us to introduce new and more efficient
innovation strategies.

Kept us up-to-date with the latest technologies.
Allowed us to offer our clients custom-tailored innovation.

Allowed us to anticipate new trends such as Radome
(WiFi/radar-friendly interior inserts).

Ensured that we are always prepared to produce new
cutting-edge technologies that help our customers
in the market.

Developed partnership with complementary technology
suppliers

¢A3ZANINI Empowering auto brands to lead



ZANINI|ZPS
Operational Excellence

ZANINI Production System
Operational Excellence

ZPS

¥4 ZANINI
PRODUCTION SYSTEM

ZANINWworksunder operationalexcellencebasedon the ZPJZaniniProductionSystem),
whichbenefitscustomersgmployeesshareholderandthe environment

CUSTOMERS Offeringcompetitiveproducts,adjustedin Quality,Costand Service

Winningcompetitionwill givethe companycontinuity in the future,
EMPLOYEES good labor conditions,good work, environmentand the opportunity
to be trainedanddevelopa professionatareerin the company

ZANINI'sinvolvement in society and its relationship with the

ENVIRONMENT .
environment

Offering higher profitability, improving productivity and developing

SHAREHOLDERS : ;
continuousmprovementprocesses

satisfaction

pret (1Y) (0 2358

customers employees environment shareholders

operation excellence

10 — 8

Machine T method
a & @
] — MR - [
personne
material —— environment
A ZANINI Empowering auto brands to lead
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CULTURE

ZANINIs a family-ownedbusiness Ourfamilyvaluesof Honesty Integrityand Transparency
guideour actionsin ZANINI

We are proud of beingrecognizedasan ethicalandlawful companyandfor our commitment
with sustainabledevelopmentthrough environmentalprotection, socialresponsibilityand
economicsuccess

Wearecommittedto:

Conductingour businessn anethicalway

Satisfyingpur customerswith the bestqualityandservice
DevelopingurS Y LI 2 @léhGdinitiative
Respectinghe environment

Protectinghumanrights

Respecting@ndsupportingour partnersandsuppliers
Offeringprofitability for our ownership

T> T T T>o Io T I

OUR CORPORATE VALUES Our culture is based on our corporate values of:

10, - i iR

Excellence Accountability Team work Leadership

The rationale behind our CorporateValuesis that in each and every position achieving
results is a must, a necessarycondition for every individual contributor. But is not a

sufficientcondition,not at the expenseof the rest of Values Anexcellentperformance put

not achievedat the expenseof Accountability,TeamWork, and Leadershipas these are

equallyrelevantto us.

Our valuesare embeddedin our ZANINIStrategicPlan, which showsthe relevancethe
Companyivesto havea commonculture of responsibleoerformance

A ZANINI Empowering auto brands to lead

38



151 b LbL QJ
ICORPORATEGOVERNANC

ALAL

Board of Directors
Composed of three directors and a ndirector secretary, two of the directors are
shareholders, one of whom is an executive and serves as chairman of the board,
while the third is an external director, in order to ensure objectivity and
professionalism.

AL

Group Executive Committee
CEOVicepresidentsRegional Managing Directors and the Group Functional Area
Directors.

We believe that what the company
representsis as important as our product,
which is why we operate with absolute
honesty and integrity, and our CEOsets
exampleof our ethicalbehavior

Executivesand managersare responsibleof
creating and promoting, by a solid and
positiveleadershipand the establishmenbf
a good example,a working environmentin
which commitment and ethical business
behaviorisencouraged

With the creation and implementation of
policiesand evaluations ZANINIguarantees
that the accomplishingf an ethicalbusiness
behavior is maintained in all the
organization

Our CEO is the main responsible of
efficiently leading a significant change,
operative improvement, growth
encouragingmanagingdayto day business,
managing different risks, and fulfilling
SY L) 2 & &pestddions, to continue
building ZANINE tradition of absolute
honestyandintegrity.

The Group ExecutiveCommittee, approves
the sustainability principles, strategy and
objectivesand any other major associated
change

On the international level, the ZANINI
O 2 Y LJ \dike&disQare responsible for
evaluating and determining the key
managementproblems in their respective
countries

Auto exour
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IETHIC CODE OF CONDUCT

CORP. VALUES

OurWorkingCentershavea Codeof Ethicsand
BusinessConduct,9 Y LJ 2 #&h8o0ak,or
other specificlocal documents through which
responsibleoracticesare fostered In2016we
drafted our GroupEthic Codeof Conductthat
has been thoroughly deployedsince 2017 in
our workingcenters

ThisEthicCodeof Conducthasbeendesigned
to foster a responsible and ethical work
environmentin our company,throughout all
ZANINWorkplacesvorldwide

It must serveto guide all our employeesto
behave in a way that is aligned with our

Employeesmay direct their concernsto their
superioror sharetheir concernsin any of the
mailbox located for that aim in all our
workplaces They can also use the
whistleblowerchannel,in which confidentiality
IS guaranteed, as well as any reprisals to
whistleblowersare totally forbidden

In the reports of our Compliance Officer
(constitutedin 2016) there areno whistleblower
contacts regarding to human rights violation
within Zanini

THE GUIDINGLINESOF OUR ETHICCODEOF

Company values and with %! b L b LEDANDUCARE

commitmentto compliancewith laws

ZANINIs a compliantandresponsiblecompany
and expectsits employeesto strictly respect
the law and to conduct their tasks in a
responsiblyway.

4.3. HUMANRIGHTS

ChildLabor

ZANINIis compliant with all applicablelaws
relating to hiring minors, embedding this

commitmentthrough globalhiring guidelines
and ensuringit through local hiring practices
aswell asglobaltracking(GroupDataBases)

A minimum hiring age of 16 is applied
throughoutall our subsidiaries

We encourage our employeesto lawfully,
truthfully and with good faith, bring up any
concerns or report any noncompliant
conducts We are committed to internally
investigateanycasesandfairly givesolutions

Equabpportunities

Professionadndsecureworkenvironment

Health& safety

Environmenprotection

Compliancavith lawsandinternal
regulations

Fairandhonestcompetition

<K<K KL

Forcedand Compulsory.abor

ZANINIis compliantwith all applicablelaws
regarding this aspect, does not engage
neither participatesn forcedlabor

We ensureour supplychainis alsocompliant,
requesting all our suppliersa commitment
with HumanRights,in a questionnaire prior
to signanycontractwith us.

In those geographicalareas, where child
exploitation or forced labor might be a risk,
we conduct regular monitoring visits to our
& dzLJILJprantshish Q

Auto exour
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5. SUSTAINABILITY STRATEGY

We believe in virtuous cycles,based on a genuine sustainablevision, with a strategy of
innovation,successand challenge engagingour workforce,producingsustainablgproductsand
servicesthrougha sustainablennovationculture,with inspiringleaders

Challengfng ‘.
organization Atributes
Genuine

Optimist
Sustainable

Vision

Source: Carroll (1991)

¢ ZANINI Empowering auto brands to lead
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SUSTAINABILITY STRATEC
IKEY OBJECTIVES

%! b L tomrQiténentis to actively contribute to sustainabledevelopmentthrough our triple
bottom-lie commitment environmentalprotection socialresponsibilityand economicsuccess

ECONOMIC SUCCESS

Build long-lasting customer relationships by developing
differentiated, practical and ingenious solutions.

ENVIRONMENTAL PROTECTION

Provide practical and effective solutions and products
to address environmental challenges for ourselves and
our customers.

SOCIAL RESPONSIBILITY

Engage key stakeholders in dialogue and taking action
to improve sustainability performance.

KEYSUSTAINABDEVELOPMENIBJECTIVES

Yearby year, ZANINImovestowards sustainabilityand strivesto improve on corporate
environmental, social and economic management We annually re-evaluate key
sustainabilityobjectivesor the company

Ourobjectivesregardingsustainablelevelopmeninclude

V Manageandreduceour environmentaimpact

V Developsolutionsthat addressenvironmentaland social challengesfor our
customersandsociety

V Guarantesour LINE R da@iyttrdughouttheir life cycle

V Assurethe appropriatemanagemenif any health and safetyissuesthat may
impactcustomersneighboursandthe public

V Maintainahealthyandsafeworkplace

V  Satisfyour customerswith superiorqualityandvalue

V  Provideasupportive engagingandflexiblework environment

V  Conductbour businessvith honestyandintegrity

€A ZANINI Empowering auto brands to lead

AAAAA

our

42



6. CUSTOMER,

PRODUCT & |IOUR CLIENTS

At ZANINI,we work with almost all of the ¢ 2 NI ldadi car manufacturers delivering
breakthroughtechnologiesandhighaddedvalueplasticfinishes
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CUSTOMER, PROD. & SER
|INNOVATION

Theautomotiveindustryis one of the most innovativeindustriesin the world and wasrecently
describedas makingthe transition from being mechanicallybasedto being software based
Technologys mostcertainlyplayinga keyrole in developinghnextgenerationautomobileghat will
be morefuel efficientand safer

Therefore, we believe in Innovation and CSRalignment, not driven by risk management,
compliancepr the needto gainlegitimacyto operate,but rather by a deep understandinghat
sustainabilityand innovationare two sidesof the samecoin, and that one cannotexistwithout
the other.

ZANINhasalongtradition of commitmentwith the innovation

In 2002 we were awardedby the CatalanGovernmentwith the InnovationManagementAward,
for our efforts in implementinganinnovationprocessn the companyandits marketorientation
Sincethen, we havebeenimprovingour internal innovationprocessesaswell aslaunchingnew
productsandconceptgo the market

J

A ZANINI Empowering auto brands to lead
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CUSTOMER, PROD. & SER
|INNOVATION

OurinnovationDepartment

Theareaof AdvancedR&D+ Innovation Jeadsthe developmentof the innovationprograms

In the last 8 years, becauseof the commitment of ZANINIwith the innovation and the new
strategicallineslaunchesthe Researcland Developmentareahasgrown from 9 up to 36 people
includingelectronicsengineersPhysicstelecommunicatiorengineersandPh5 Q a

OurlinnovationCommittee

Our InnovationCommitteeis composedoy representative®f our more relevantareasof activity, to
impregnateall the innovationactivityin a holisticapproachfor all areaswhich are affectedby each
innovationprocess

Asa part of its tasks,our Innovationdepartmentdevelopsa technologywatchservice Theobjective
of this serviceis the executionof technologywatch reports accordingto the parametersset by the

company The information is obtained by attending variousworkshops,seminarsand exhibitions

Thesereports are very useful for ZANINKo have information on the areasof interest previously
specified technologiesgdesigntrends,competitorsandstate of the art.

In collaborationwith Marketing, InnovationorganizesTechnologicaDaysin our customersitesto
showour newinnovations catchnew necessitiegnd contactthe key peopleof designandstylingas
wellaschangethe perspectiveof the customer

Ourinnovationis intimatelyrelatedwith our corporatestrategyand coversa globalscope Basedn
our CorporateStrategy,the InnovationCommitteeidentifies challengesplans, brainstormsideas,
prioritizesthem, andcreatesour creativityteamsto providesolutions

OurCreativityTeams

Basedon the challengeghe InnovationCommitteeidentifies, CreativityTeamsare created,on a
globaland multi-geographicabreabasis with a multisite and multiculturalcompositionto provide
solutionsto thosechallenges

In 2016 ZANINIwas awardedwith the CreativityAward of the Industrial Engineersof Catalonia
AssociatiofEIC¥or the project“technologyintegrationin aestheticparts".

A ZANINI Empowering auto brands to lead
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CUSTOMER, PROD. & SER
|INNOVATION

In September2023 we participatedin the FISITAWORLDCONGRES®echnologyof
Mobility Conferenceand Exhibition)held in Barcelonawith a stand showcasingour
products We also participatedwith a presentationin one of the technicalsessions
relatedto ADASystems

Our innovation processesalways focus, from the beginning, on environmental
objectives

IPManagemen(intellectualProperty)

To ensure proper managementof intellectual property, an IP committee has been
established,coordinated by the IP manager,assistedby the R&D director. The IP
manager overseesthe monitoring and proposal of appropriate IP actions for the
knowledge generated (foregrounded knowledge) and for the establishment of
exploitation and disseminationstrategies The IP managerleadsthe IP sessionsTo
preparefor eachlP sessionthey requestreports from eachresponsibleparty on the
expectedoutcomesregarding

wthe resultsof the systematicreview of articles, presentations,brochures,posters,
pressreleasesand other forms of public disclosureon technologies,as well asthe
expectedoutcomes

wMaintainingsystematiaecordsof all developmentwork undertaken(for the benefit
of intellectualproperty protection).

wTheresultsof its IP portfolio analysesand opportunitiesto investin IPacquisitions
wAny engagementof an IP attorney to assistwith formal protection and advisory
work.

w Any preparation of agreementswith suppliers and manufacturers,and Non
DisclosureAgreementgdNDAS)

The IP Committeewill update the IP databaseto list all IP, data on its ownership,
accessrights, potential uses,licensingand other agreements,results of feasibility
studies,andrelated actions It will obtain the necessaryevidenceto ensureFreedom
to Operate(FTOf patentsand, where possible file new patents

A ZANINI Empowering auto brands to lead
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|INNOVATION

CUSTOMER, PROD. & SER

Sustainabilitapproachn ourinnovation

Ourinnovationprocesseslwaysocus,from the beginning on environmentabbjectives

We strive to innovatewith greenmaterials,new metallizationbasedon PVDsputtering(PhysicaVapor
Deposition),an environmentallyfriendly technologyfor decoratingplasticwith metallic surfacesthat
facilitatesand simplifiesits recycling

Someof our innovation new programsare oriented to improve vehicle$ safety, to new products
following current trends, and to the strategicobjective of the EuropeanCommissiorexpressedn its
programHorizon202Q

Asan example,we haveimplementedour line of transparentto electromagnetiovaveselements
whichallow optimizingthe operationof the new ADASadvancediriver assistancesystems}uchas
the radarto detectpedestrian®r other vehicleghat couldcauseaccidentsf not detectedproperly
by the exitingmultiple radarsensorsn mostvehiclesnowadays

In the wheelenvironment,we are developingour own plasticinsertsdesignto get lower emissions
by increasingwheel aerodynamicsand weight reduction with easy frontal assemblyand great
appearance

Most of our Innovationprogramsare conductedtogetherwith specializegxternalorganizationgike
UniversitiesResearclCentersor Innovationspecialistsn particularareas offeringusaleadingedge
in openinnovation,whichwould not be achievedusingonly internalresources
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CUSTOMER, PROD. & SER
|ISAFETY & QUALITY

Our ZANINProductionSystem(ZPSprogramcandevelopcontinuousimprovementprocesses,
basedon a culture of teamwork and supported by lean tools, in order to create value,
standardizatiorof productionsystemsandthe eliminationof wastefullosses

Qualityis not limited to our LINE? R dg@lilyQ\We considerthere are many opportunitiesto
drive customerfocusedqualityimprovementalongour entire chainof activities Therefore we
strive to offer quality, from the purchaseof raw materialsthrough manufacturing packaging,
marketing,inventory control, distribution, serviceand support, invoicing,collectionand any
warrantyclaims

ZANINICorporate Quality Managementand Quality Network team sets strategy, identifies
commonopportunitiesfor improvement,anddirectsglobalsynergiesacrossall businesaunits.

Severalools are usedto managevariationin all our businesgrocessedo ensurethat ZANINI
understands,meets, and exceedscustomer expectations The Quality Councilincludesall

quality leadersfrom divisions,facilities, and countries where ZANINIhas operationsand is

responsiblefor ensuringthe deploymentof best practicesand the implementationof the

QualityManagemeniSystentompanywide.

An effective Quality ManagementSystemassuresthe company has processesin place to
produce products and deliver servicesthat consistently meet customer requirements
Internationally ISOregistered Quality ManagementSystemg(ISO9001, IATF16949 include
100% manufacturingsites, 100% support (purchasingand design centers)and 100% labs
Moreoverour centrallab, locatedin Spainhas/ dza (i 2 SefANIf&alCondition

A ZANINI Empowering auto brands to lead

nnnnnnnn

48



CUSTOMER, PROD. & SER
ISAFETY & QUALITY

Measuredo improvequalityandsafety

All processeaneet a rigorous control plan approvedby the client, sincethe beginningof the
productionprocessof eachproduct, which setsall necessarygontrolswhichmustbe conductedin
the manufacturingprocessandin the productitself, at all stagesof production

Likewiseperiodicalaudits of processesand product are performedto ensurecompliancewith all
gualityandsafetyspecifications

Theaim of our QualityManagementSystemis to establishworkingpatternsto be ableto design
and manufactureproducts that meet consistentlyour Ot A $efjuiréim@ntsand enablesus to
increasetheir satisfaction

The Quality ManagementSystemprovidesthe frameworkto establishthe relationshipsbetween
the different processesthat shape?z! b L #@clivilaas well as procedures,instructions, and
records,whichdetermine’z! b Lgoadlitgsiistem

The design and implementation of our Quality Management Systemis influenced by the
organizationaénvironmentanychangesandanyassociatedisks

W ey,

A
& 9
~ 4y
< —
- m
(@) =

IATF 16949

Allour plantsarelATFL6949certified

Thisis a standardthat establisheghe requirementsfor a Quality managementSystem(QMS),
specificallyfor the automotive sector The primary focus of the IATF16949 standardis the
development of a Quality Management Systemthat provides for continual improvement,
emphasizinglefectpreventionandthe reductionof variationandwastein the supplychain The
standard,combinedwith applicableCustomefrSpecificRequirementsd / { wi€liaethE QMS
requirementgfor automotiveproduction,serviceand/oraccessorparts
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CUSTOMER, PROD. & SER
ISAFETY & QUALITY

Scopeof our QualityManagemenBystem

The scope of our Quality Management Systemis the design and manufacturing of plastic
components, specializingin painted pieces for the automotive sector conducting the after
designinganddeveloping

ZAGZUSZCHB

Are responsibleof conductingthe offer and of designingand developingthe productsas
well ascollaboratingn the designand developmentof the manufacturingprocess Provide
procurement services, manufacturing engineering, innovation and quality and the
environment

ZAPZEPZETBZAFZCZZIT
Europeanplantsare responsibleof the manufactureof plasticcomponents specializingn
paintedpiecesfor the automotiveindustry

ZATZAM,ZABZCHZIN

Our transoceanicplants are responsibleof the manufacture of plastic components,
specializingn painted piecesfor the automotiveindustry Theyalso perform a follow-up
designand productdevelopmentand processand take responsibilityof part of the process
of draftingthe offers.

OUR QUALITY SYSTEM PRINCIPLES

Customefocus

Leadership

Staffparticipation

Processpproach

Systemapproachto management
Continuousmprovement
Factuabpproacho decisiormaking
Mutuallybeneficiabuppliemrelationships

< <K<K <LK LKLKKLKKL

Basedn theseprincipleswe establish2! b LQualiQRolicies
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CUSTOMER, PROD. & SER
ISAFETY & QUALITY

Qualitypolicy

Topmanagemenhasestablished quality policyasa commitmentto complythe quality System
requirementsjn orderto continuouslyimproveits effectiveness

Thepolicyprovidesa frameworkfor establishingandreviewinggualityobjectives

Thepolicyis disseminatedhroughoutthe organizatiorand seniormanagemenensureghat its
principlesare understoodby all ZANINmembers

Topmanagementannuallyassessethe QualitySystemandits policy,andif necessaryproceeds
to reviewit andamendit.

L1 b LQualigsystenManual

The CorporateQuality & EnvironmentaManagermust ensurethe distribution, dissemination
andimplementationof our QualitySystemManualin ZAGandin eachof our productionplants
Themanualisavailableonline,in orderto haveanupdatedversion A softwareis usedto inform
users,of anychangesn the manual

TheQualityManualis reviewedoncea yearor wheneverchangedo the systemor the activities
of the Companyequireit.

Thescopeof managemenimanualquality ZANINkorresponddo all our activities,from design
of injected plastic pieces for further finishing using different techniques, like painted or
chromed

Our Quality System Manual is complemented with documented procedures, such as
documentationcontrol, staff trainingor treatment of non-compliant

Productresponsibility

Our commitmentto product responsibilityincludesproduct regulatorycomplianceife cycle
management, and accurately representing our products through communications and
marketing

We work with recycledmaterialswhenevemossibleandaccordingo our O f A Geguése e
systematicallyiserecycledmaterialsin our injectionprocessesanduse100%recycledtraysfor
the deliveryofour O f A Brghdbdyes
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CUSTOMER, PROD. & SER
ISAFETY & QUALITY

LifeCycleManagement

AllZANINproducts,fully developedoy us,developedointly with other companiespr acquired
from third partiesmustbe subjectto review

We apply the samelife cycle considerationdor our internally developedand manufactured
products,to anyproductspurchasedrom suppliers

Environmental impacts of Product use

Environmental impacts of Product Manufacturing

Environmental Impacts of Raw Materials/Procured Components
Reduction of Hazardous Materials

Design for Recycling of Remaining Materials

geegee

Managemenbf hazardousnaterials

Our H&Smanagersare responsiblefor the entire managemenbf materialsor processeshat
mayinvolveanypotentialrisks,to preventanydangers

PLAM g -

By L £ %l bLbLQ{ D[h.![ al!b!C

oy P q HAVE ISO 14001 CERTIFIED

A » , MANAGEMENT SYSTEMS,

- * o AND THE MANAGEMENT OR PROCESS OF

w A N THESE HAZARDOUS MATERIALS IS

150 14001 CARRIED OUT UNDER ALL NECESSARY
CONTROL.
—
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CUSTOMER, PROD. & SER
ISAFETY & QUALITY

ClientFocus

ZANINI knows, understands and meets the needs and expectations of current and future
OdzaG2YSNB YR SYR dzaSNE>X |a ¢Sttt | a 2dzNJ ad

Therefore, we work to:

-

Understand the needs and expectations of our clients, including potential clients.
(=T ~)
= =

Determine key product features for customers

Q

Identify and assess competition in its market

&%

Identify market opportunities, weaknesses and future competitive advantage

Respondingp Customers

ZANINIhas a variety of mechanismdo listen, gather,and importantly act on feedback
from customersan the marketplace

Thedirectorof CorporateQualityhasoverallreportingto the manufacturingorganization,
staff eachdivision

They review customer feedback and assurethat all questions are addressedin a
professionaltimely,and effectivemanner
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CUSTOMER, PROD. & SER
ISAFETY & QUALITY

Customessatisfactiorindicators

We have customer satisfaction indicators for all our production phases such as supply, project,
prelINE RdzOUA2Y YR FAYIlIf LINRPRdAZOOGA2YS 6KAOK | N
platforms. All our workplaces monthly report with indicators, customer satisfaction, with any and
all incidents, audits from clients, complains and guarantees.

Headquarters, quarterly publishes strategic indicators, which allow us to assess customer
satisfaction.

Oour/ f A Qualkyar@Servicaequests

Our clients request demanding quality and service levels.

We monthly conduct a follow up of the fulfillment of their requests, through their online

platforms and adjust, if necessary, our response. Any complains are also managed through their
online platforms.

CSRindSustainabilit) f A 8eyhéndsQ

Our clients, leaders in sustainability rankings, request demanding levels of CSR and sustainabilit
performance to their suppliers, assessing us with platforms such as CDP, ECOVADIS, ACHILLE:
specific CSR and Sustainability questionnaires.

QualityPlanningandcustomemrequirements

Whenplanningthe quality of eachproduction,we adjustto our Ot A Spédifisrequirements
andtechnicalspecifications

Customercommunication

Clearand detailedcommunicatiorwith our clients,isimportantin our productmanufacturing
processesand auxiliary processesto have a full understandingof product information,
purchaseorders and any changeswhich may arise in the products themselves,or in the
purchaseorders

We are alsocommittedto offer prompt, fair, responseso anyclaimsor complaints
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WORKFORMESIGHT

Ourworkforceis distributed throughoutour
differentworkplaces

Our corporate Values

3
c
Co

N
N
*be n
3 L
SUSTAINABILITY

ZEP
12%

P
-y

EMPLOYER INNOVATION /
® OF CHOICE GLOBALIZATION ,:’f

7
Ourcorporatevalues of ExcellenceAccountabilityTeamwork and Leadershipare:

V Keyfor decisionmakingin recruitmentselectionprocessegwe do not only look at the
Ol y R A Bxpdiiéhéeand background,but give specialimportanceto the OF Y RA R
integrity andattitudestowardsteamplaying respectandsupportto others)

V Individuallycommunicatedo all our new employeesand, are embeddedalongthe whole
integrationprocesqlanding)of newemployees

V Constitutethe 4 keyitemsof 2! b LHAerfon@nceMlanagementyearlyprocess

V Representthe core ideasof our LeadershipDevelopmentProgramsto which the rest of
contentsand messagesre linked (we train our leadersand managementeamsto obtain
results through fair and respectful attitudes towards individuals,and to create inclusive
collaborativecultures)

V  Alwayspresentin our Strategid®?lancommunicationgevents brochure)
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EMPLOYEES
IHR STRATEGY

OUR HR STRATEGY IS BASED IN 3 STRATEGIC ORBNEYAMES!,
GLOBALIZATIGNDOPERATIONAL EXCELLENCE

OurHumanResource$trategy

HumanResourcesStrategyis aimedto contributeto the 3 StrategicObjectivesof Innovation,Globalizatiorand
OperationaExcellencethroughout:

V Attracting,developingandretainingthe right humancapitalto supportthe Busines&rowth

V Specificallydeveloping internal capabilities for international expansionand fostering
interculturalmutualunderstandingandrespect

V Consolidatean integrated organizationand a culture basedon ExcellenceAccountability,
TeamWorkandLeadership

| wRliasion
OurHumanResourcess orientedto support¥z! b LdirdteQiéobjectivesandbusinesgjoals

We considerLJS 2 Ljie$ofivance,attitude and way of relatingto eachother, as key elementsto achieveour
businessesults,andso,our LIS 2 LihaBa@einentis basedon:

CORPORATE STRATEGY

V Fair, equal opportunities and
development approach

V' Safe and secure labor conditions. PERFORMANCE DEVELOPMENT REviEW/ DEPARTMENTAL OBIECTIVES
V Good working climate and team
work

LEADERSHIP DEVELOPMENT PROGRAMS (Training Plans, Integration programs,
knowledge Sharing. Intercultural Sessions...)

Thegenerakstrategyfor our HRdepartmentmanagements:

V Berigorouslycompliantwith laborlaws,tax andsocialsecurityin everycountrywe operate
V Workfor a positiveworking environment,with a good balancebetween high demandand
respectto A Y R A @e&idand capfcitiesand promote team building activities,suchas
S Y LI} 2 gath&iag®ramilyDaysanddifferent annualCelebrations

UseHRtoolsto evaluateperformanceandensurenon-discriminatorycareerdevelopment
Preventandinvestigateanybehaviorsof harassmentyiolenceor discriminatiorof anytype.
Update data of all our working centers, regardingto data on employees,such as age,
gender type of contract,careerandtraining,ensuringthe neededconfidentiality

< <<
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EMPLOYEES
|JOUR WORKFORCE

OUR WORKFORCE, PER

Ourworkforce GENDER IS DISTRIBUTED IN
Our almost 1.400 employeesare distributed worldwide, 57,4% MENAND
amongstworking centersin 10 countriesand 3 continents 42.6% WOMEN

(Europe AmericaandAsia)

. : . . o Employeedy gender
Accordingo their duties,we divideour humancapitalin:

V 1. Structure(offices,administration) . .
V 2. MOD- Directlabor, directly related with the
productionprocess
V 3. MOI - Indirect labor, indirectly related with
the production process,supporting the direct
labor.
Employees by age distribution:

More than 60yearsold I

Lessthan 20 years W

BY AGE DISTRIBUTION, 54% O
From 55 to 59 both included  IEEE———— OUR EMPLOYEES ARIO30
YEARS OLD

From 50 to 54 both included I
From 40 to 49 both incluce d | E—S————

From 30 to 39 both include | NEE— S

From 20 to 29 both inclucde c |
0,0% 5,0% 10,0% 15,0% 20,0% 25,0% 30,0% 35,0%

2022 m2023 2024
Employees by professional groups:

TRAINEES - OTHERS

TEAMN LEADERS

OPERAT - ALK
OFPERAT - TECHMNICIAMNMS

62,9% OF OUR EMPLOYE ADMIN - FUNCTIONAL A
ARE OPERATORS SPECIALISTS

SEMNIOR SPECIALISTS

MIDDLE NMIAMNAGEMNIEMT. ..

MIAMNAGERS

DIRECTORS

TOP MLAMNAGEMNMEMNT

w2022 2023 2024
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EMPLOYEES
MANAGEMENT & DEVELOPMET

Sociallyresponsibldeadershipand workforce ZANIN protects humanrights and hassocially
responsibleHRpracticesjn order to contributeto the well-beingof our employeesandalso
in this way facilitatingworkingenvironmentgthat foster high performance collaborationand
innovation

ZANINExpectsandrequiresits employeeshigh standardsof ethicaland sociallyresponsible
behaviorandsetsin placethe processe$o ensureit.

%! b Lteam3&ery diversein terms of national origin, race, creed, religiousbeliefs,and
cultures,and we considerthis a clearasset,not only to businessput alsoto ¥2! b Ldwh Qa
culture. Butwe are committedto embedour corporatevaluesamongstthem all.

WE ARE COMMITTED TO ENSURE SOCIALLY
RESPONSIBLE WORKPLACES, HUMAN RESOURCES
PRACTICES, AND SOCIALLY RESPONSIBLE LEADERSHIP
AND WORKFORCE

Proximityppennes®f managementcommunication

%1 b Ldoliur@iato be openand close,encouragindgiorizontaland verticalcommunication
throughoutthe companyamongstmanagementieams,and different departments,n order
to avoidhierarchicstatus,andencouraginglialogueandcollaborationamongsthem all.

Thisculture offersnot only proximityand opennesdo everyteam player,but also,invaluable
knowledgeabout our people, performance,capabilitiesand interests,from different points
of view

We use specificevents and channelsto communicaterelevant information, such as our
ZANINITV,our ZANINlonline platform, brochuresand newspapersand specificCorporate
Strategycommunicatiorprocesses

Our medium sizedcompanystill allows CorporateHeadquarterdo havea daily interaction
with our different Workplaceswhichare spreadoverthree continents
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EMPLOYEES
MANAGEMENT & DEVELOPMET

PerformancdevelopmenReviewWPDR) Globalannualprocess

We annuallyconductan online PerformanceDevelopmenReview(PDRJo all our staff and part
of our MOlemployees

Thequestionnairds linkedto our Companyaluesand containsthe sameitemsin everycountry
we operate

Employeesnake a selfevaluationand are giventhe opportunity to expresstheir interestson
functionaland/or geographicamobility.

After that, at leasttwo managerqdirect superiorand its superior)maketheir contributionson
the Performanceand DevelopmentAction Planof the Employee Wheneverthere is a third
managerhiscontributionsare alsotakeninto account

The PDRprocesswasincorporatedinto an on-line versionin 2014 to allow easierand clearer
acces@andmonitoringof the Performanceand DevelopmeniActionPlans

ILUC Versatility

The lluo { & & G &inf @3to encourage
multi-skillingand continuousimprovement
for operatingpersonnel

It isa cleartool for internal promotions,as
it shows the personnels evolution,
allowingmore neutralpromotioncriteria

Workplaces like Epila - Spain, and
Querétaro ¢ Mexico, have been
iImplementingt in a systematiovay.
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EMPLOYEES
ILABOR CONDITION:

STABLE EMPLOYMENT

We want to create wealth and stability for our workfarce

Compensation
ZANINIcomplieslegislationin all its working sites with local minimum wages,and in all
countrieswherewe operate,our compensatiorexceeddegalminimumwagerequirements

Workinghours
ZANINcompliesworldwide,with all applicablelawsrelatingto workinghours,overtime,and
breaks

LaborRelations

ZANINIs compliantwith lawsregardinglabor conditions,and we ensurein all our locationsa
workingenvironmentwhereS Y LJ 2 gu&sSoasnd concernsare addressedn a fairly and
timely manner ZANINIexpresslyrecognizesand respectsfreedom of associationand the
possibilityto engagan trade unions

Employeeby contracttype

100%sa

2026

87% of our
SyL) 288§83aQ O
are permanent
contacts, and
temporary contracts
are used for
occasional needs

2026

FOo2e

5026

5026

4026

3026

2026 172

1%
1O

12%
O%a
PERMIAMNEMNT TEMPORARY TRAINEE

-\ 2024 | 2023 m 2022

Worklife balance

Regardingvork-life balancemeasuresye complylocallegislationin all our workplaces We
haveadoptedspecificreconciliationmeasuresfor office staff, regardlesf their gender,in
ZCZin the CzectRepubliandin ZATin the USA
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EMPLOYEES
ILABOR CONDITION:

In Epila Spain, when employees return DURING 2020, 13 NEW JOB
from their maternity/paternity leave, they POSITIONS WERE COVERED
may choose their working hours, to suit BY OUR INTERNAL
their familyneeds
PROMOTIONS.

In Detroit, USAwe haveestablisheda high
levelof flexibilityin workinghours,assome DURING 2021, 47 NEW JOB
of its personnel needs to be travelling POSITIONS WERE COVERED
frequently,and maytelework BY OUR INTERNAL

. PROMOTIONS.
Ourcareeropportunities
Our careeropportunitiesare alwaysbased L {p@ad of %! b L tuliuedo internally
on meritocracy Attitude and commitment promote our employees

areassesseth the performanceevaluation
We strive to make our people developin

Therefore,aspectssuch as age, gender or their regular jobs, facilitate functional /
race, are never variables involved in geographicalmobility whenever feasible,
decisions on recruitment, promotion, and tend to fill internal vacancieswith
careerdevelopmentor training successfutmployees

A TOTAL OF 44 NET JOBS WERE CREATED DURING 2024,

NetJobCreation
FEMALE MALE TOTAL
Center
2024 2023 2022 2024 2023 2022 2024 2023 2022

ZEP 12 22 -2 5 1 -4 17 23 -6
ZAG -2 3 .| 11 1] -5 9 3 -9
zap 4 19 21 16 26 4 20 A5 25

ZIT 4 3 3 -2 4 0 2 1 E
FETB 11 18 12 3 8 26 4 26 =
ZCZE . | 1 0 4 5 ; -8 4 3
FAF -3 . | 3 -3 L1} 13 -6 . | 16
ZUs -1 1 -2 -1 -1 4 2 0 2
AT 11 ] ] -1 11 { 14 -1
Zanm 1 4 15 2 T 4 32 11
ZAB a 5 -3 0 a 22 =
ZCH -21 i A7 2 [ -38 12 5
ZCHB 1 0 3 2 0

ZIM 0 1 1 17 T 26 T 18 27
Total 6 | 114 | 102 | 38 | 87 | 103 44 201 205
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EMPLOYEES
ILABOR CONDITION:

Employeélurnoverate

There are various reasons for rotation MOD in plants The
turnoverrate variesdependingon eachcountry andthe situation
of the labor market in every moment In some countries, the
generalturnover (nationwide)endsto be higherthanin others

Thereare alsofactors, suchasthe openingof a new plantnear ~ Turnover2024
our facilities, which may increasethe turnover rates, where 2.93%DIRECIABOR

employeesare highly sensitiveto issuessuchas salaryand may 1.32%INDIRECIABOR
decideto work for anothercompany '

1,54%STRUCTURE
Our indirect labor employeesare the most stable category,
followed by structure Direct labor categoryis the one which is
affected by more employeeturnover, althoughit has decreased
regardingpreviousyears speciallyin ZCHZATandZAM
Direct Labor Indirect Labor Structure

CENTER 2024 2023 2022 2024 2023 2022 | 2024 2023 2022

ZAB 340%  3.52% 436% | 2.52% 208% 237T% | 23%9% 307% 1.71%

ZAF 1,75%  0,26% 1,03% | 0.29% 265% 350% | 2.02% 000% 148%

ZAG - - - - - - 0,89% 1,35% 1,65%

ZAM 7.74%  T.65% 993% | 2.68% 271% 272% | 3.25% 273% 238%

ZAP 095% 5.20% 1,98% | 0.91% 000% 1.60% | 1.05% 087% 1,66%

ZAT 13,85% 1310%  1654% | 3.90% 1.48% 350% | 3.50% 4.39% 3.35%

ZCH 421%  5.08% £62% | 3.37% 390% 215% | 1.09% 188% 3.05%

ZCHB - - - - - - 0,39% 220% 1.68%

ICZ 113%  242% 166% | 059% 114% 229% | 0.25% 000% 090%

ZEP 255%  3.30% 468% | 1.08% 056% 096% | 0.9%5% 281% 1.87%

ZETB 164%  0,00% 226% | 066% 109% 1.65% | 237% 140% 1.46%

ZIN 3,81% - - 1.22%  0,00% 0.99% [ 1.62% 314% 3.19%

ZIT 000% 0.89% 166% | 1.22% 000% 099% | 06%9% 072% 073%

ZUS - - - - - - 1,03% 098% 213%

PROMEDIO | 2,93% 3.11% 369% | 1.32% 1.12% 1.62% | 1,94% 1.82% 1.82%
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EMPLOYEES
ILABOR CONDITION:

Worldwideinternalcareeropportunities

We promote international mobility amongthose employeeswho wish to live the experienceof
living abroad Some of our workplacespublish vacant positions on their internal channelsof
communications

Sociabenefitsfor employees

We haveestablishedsocialbenefitsfor our employeesvhichare complementaryto the salariesn
our differentworkplaces We do regularmonitoringof Salaryand Benefitsregionalor localtrends,
to ensureboth competitivenessndfair remuneration
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EMPLOYEE
IDIVERSITY & EQUAL OPPORTU

Diversity

Most countriestend to havea shortageof womenin traditionallyd Y | pr&fessiondike the ones
our Company(industrialactivity ¢ automotivesector)require Engineeringndtechnicalprofiles
Neverthelessve havereached4 2 6% of womenin our workforce,andare determinedto continue
offeringequalopportunitiesfor menandwomen

WOMENREPRESEM MAJORITY
OFOUREMPLOYEHS OURSITES
INZEPZITandZCH

Employeebygenderandworkingcenter

160

141
140
130 127
120 115
10%0504
100 11
87 88 P
82
78
80 70 74
67,
63
60
50 3 48 50
i 43
388 38 57 39
40 33 i
ISI

ZAB ZAF ZAG IAM ZCHB iz ZEP ZIT ZETB

=
]

(==

W2024WOMEN ~ W2024 MEN 2023 WOMEN W 2023 MEN

All our workplacesare compliantwith local regulationsregardingequal opportunities In
thosecountries like USAwherethere is a particularlystrict legislation(EEOC)ye increase
our efforts offeringadditionalspecifictraining coursesn equalopportunities
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More than 60 years old

Less than 20 years

From 55 to 59 both included
From 50 to 54 bath included
From 40 to 49 bath included
From 30 to 39 both included

From 20 to 29 both included

EMPLOYEE

IDIVERSITY & EQUAL OPPORTU

Employeeby ageandgender2024

0,0% 2,0% 4,0% 6,0% 8,0% 10,0% 12,0% 14,0% 16,0% 18,0%

W 2024 MALE

W 2024 FEMALE

Employeeby gendercontracttype andworkingcenter(2024
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EMPLOYEE

IDIVERSITY & EQUAL OPPORTU

Employeeby genderandprofessionagroups

Equabpportunities

All employmentrelated decisionsare based
solely on relevant neutral criteria including
training, experience alignmentwith company
goals, suitability for the job and equal
opportunitiesto ensuresecureworkingplaces
and professionalrelationsfree from any kind
of discriminationharassmenbr intimidation

ZANINI avoids and prohibits all forms of
discrimination, harassment or intimidation
against employees, applicants or business
partners, based on sex, age, race, color,
national origin, creed, religion, disability,
marital status, gender identity-expressionor
any other reason prohibited by laws against
discrimination

With the aim to assureequal opportunities,
ZANINIs workingto start the implementation
of an EQUALITIRLANduringthe nextexercise

Integrationof people with special needs or
vulnerableommunities

Regardinghe integrationof staff with special
difficulties or vulnerable communities,
workplacescomply with the legislation,and
2,45% of the total of the headcounarepartof
thesecommunitiesn 2021.

Wehavea programto promoteemploymento
longtermunemployegheoplein ourworkplaces
in Tennessed)SAandParetsSpain

We have establishedh specificprogramin our
workplacein Querétaro(México) for people
with sensoriatlisability
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